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Charoen Pokphand Foods Public Company Limited, or CPF, is a listed company on the Stock
Exchange of Thailand. CPF is also listed on the Dow Jones Sustainability Indices, since 2015. The Company
operates a vertically integrated business, covering both livestock and aquaculture proteins, and including
(1) feed production, (2) farming, (3) food production, and (4) retail. CPF implements stringent quality control
measures throughout its value chain, while strictly adhering to our Sustainability and CSR pelicies. All of
our factories are certified to global standards.
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Animal Feed & Animal Farming & Ready-to-eat Food (Food Retail Cutlets, Restaurant &
Food Courts)
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CPF has expanded its business worldwide by leveraging its historical expertise in agro-industry
and food, while never forgetting our Three Benefits Philosophy of ensuring real benefit to the Countries we
operate in, to the People of those countries, and lastly to the Company.
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Russia Laos China Taiwan Philippines
 Livestock feed ® Livestock integrated e Livestock and aguaculture e Livestock integrated e Livestock and aquaculture
® Swine farming business feed business feed and farming
» Chicken integrated * Aguaculture farming

business ® Ready to eat foods
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» Ready to eat foods
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e Livestock and aguaculture
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® Food service
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Belgium
® Ready to eat foods

Poland |
® Hatchery farm
® Chicken processing
plant
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India Sri Lanka Malaysia Cambodia Vietnam
o Chicken integrated e Ready to eat foods e Livestock and aguaculture e Livestock integrated e Livestock and aguaculture
business integrated business business integrated business

* Aguatic feed

Information as of 31 December 2016

Operations and Investments in 16 countries, exports to
more than 30 countries across 5 continents, catering
to over 3 billion global consumers.




., Tr body u.'.t“.“
i wuvui_hun- tads -.,.t.rn{.qu-.';.._‘m..L

BWiowgnoUEDEU OIMSLUAD @) [y Comeany
Lead The Way to Sustainability Food Security Profil
CPF M543 APy

“ Bwiowaviasumsiculc
goousainslan 3,000 aunu
Tund 30 UsanArolan dos
waanturnbatuMwila:nouUaoane

CPF

LEAD THE WAY
to SUSTAINABILITY

“ CPF feeds the world’s growing population
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As a leading agro-industrial and food conglomerate, CPF is committed
to become a “Sustainable Kitchen of the World”. We nurture our R e
people, and we operate on a foundation of good corporate governance. on ; 56(!% i 20.83%
Our strategy for sustainability is underpinned by 3 main pillars: waivty 30Y% meilu 2563
(1) Food Security, (2) Society and (3) Environment.
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We aim to increase the portion of
healthier choices and more nutritious
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the Students’ Egg Lunch Project,

the Open World & Learning Project,
and the Growing Happiness, Growing
Futures Project.
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“CPF mitigates CLIMATE CHANGE
and conserves NATURAL RESOURCES $
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““CPF engages directly with BUSINESS
PARTNERS and COMMUNITIES
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to create shared value and enjoy mutual growth.” to protect current and future generations.” Et;
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Reforestation Project
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www.cpfworldwide.com
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